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AECC (ABILITY ENHANCEMENT COMPULSORY COURSE)
COMMERCIAL GEOGRAPHY- Paper |

June-2018 Onwards
Marks — 50 Credits : 4

GENERAL OBJECTIVES OF THE PAPER:

The objective of this course is to introduce Commercial Geography, Conservation of
Resources & sustainable economic development, Classification of Economic activities and
Globalization & Indian Economy.

LEARNING OUTCOMES - The student should be knowing the bases of commercial and marketing
activities related to the earth.

PATTERN:

Pattern of Examination will be Semester for Theory.
ELIGIBILITY FOR ADMISSION:

As per eligibility criteria prescribed for each course and the merit list in
qualifying examination.

SCHEME OF EXAMINATION:
Question Paper will be set in the view of the / in accordance with the entire

Syllabus and preferably covering each unit of syllabi of each semester.

Title of Paper-1 - Commercial Geography (AECC-C)

Teaching hours Credits
Unit. 1. Introduction to Commercial Geography. 15 01
1.1Meaning of Commercial Geography
1.2 Nature of Commercial Geography
1.3 Scope of Commercial Geography
1.4 Significance of Commercial Geography.
Unit.2. Resources - 15 01

2.1 Meaning & importance of Resources

2.2 Classification of Resources

2.3 Conservation of Resources & sustainable economic development.
2.4 Major Bio-Resources & their international trade.

Unit.3. Economic Activities. 15 01
3.1 Classification of Economic activities.

3.2 Factors affecting Economic activities.

3. 3 Economic activities & National economy.

Unit.4. Globalization 15 01
4.1 Meaning of Globalization
4.2 Impact of Globalization.



4.3 Globalization & Indian Economy.
4.4 Trade Organizations - WTO, OPEC, EEC.

Reference Books.

. Hartshorne T. N. & Alexander J.W., (1994), Economic Geography, PrenticeHall, New Delhi.
. Wheeler J. O. et., (1995), Economic Geography, John wiley, New York.

. Robortson D., (2001), Globalization and Environment, E. Elgar Co., U.K.

. Saxena, H. M., (1990), Marketing Geography, Raut Publication, Jaipur.

. Dixit R.S., (1988), Spatial organization of Market centrres, pioneer Publ.Jaipur.

. Bhatya A. K., (1996), International Tourism, Fundamentals & Practices,sterling, New Delhi.
. Khann K. K. & Gupta V. K., (1982), Economic and Commercial Geography,Sultan Chand, New
Delhi.
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Part-1 (Semester I1)
AECC (ABILITY ENHANCEMENT COMPULSORY COURSE)
INTRODUCTION TO MARKETING GEOGRAPHY- Paper 11
June-2018 Onwards

Marks —50 Credits : 4

GENERAL OBJECTIVES OF THE PAPER:
The objective of this course is to introduce Concept, Meaning, Nature, Scope, Significance
of Marketing Geography, Market system, Agricultural Marketing and Tourism Marketing in India.

LEARNING OUTCOMES- The student should be knowing the bases of commercial and marketing
activities related to the earth.

PATTERN:
Pattern of Examination will be Semester for Theory.
ELIGIBILITY FOR ADMISSION:

As per eligibility criteria prescribed for each course and the merit list in
qualifying examination.

SCHEME OF EXAMINATION:
Question Paper will be set in the view of the / in accordance with the entire

Syllabus and preferably covering each unit of syllabi of each semester.

Title of Paper-II - Introduction to Marketing Geography(AECC-C)

Teaching Hours Credits
Unit.1 .Introduction to Marketing Geography 15 01
1.1Marketing Geography -Concept & Meaning.
1.2 Marketing Geography - Nature
1.3 Marketing Geography - Scope.
1.4 Marketing Geography- Significance
1.5 Marketing Geography- Primary Components.

Unit.2. Market System 15 01
2.1 Definition of Market

2.2 Structure & Significance of Markets.

2.3 Geographical factors affecting Market system.

2.4 Classification of Markets.

Unit.3. Agricultural Marketing. 15 01
3.1 Definition Meaning of and Significance of Agricultural Marketing.



3.2 Nature and approaches to the study of Agricultural Marketing .
3.3 Process and system of Agricultural Marketing .
3.4 Functions and channels of Agricultural Marketing .

Unit.4. Tourism Marketing in India. 15 01
4.1 Meaning & Importance of Tourism in India.

4.2 Tourism in Modern Period in India.

4.3 Major tourism centers in

a) Jammu & Kashmir,

b) Delhi.

c) Uttaranchal.

d) Maharashtra.

e) Goa.

f) Kerala.

Reference Books.

1. Hartshorne T. N. & Alexander J.W., (1994), Economic Geography, Prentice Hall, New Delhi.

2. Wheeler ]. 0. et., (1995), Economic Geography, John wiley, New York.

3. Robortson D., (2001), Globalization and Environment, E. Elgar Co., U.K.

4. Saxena, H. M., (1990), Marketing Geography, Rawat Publication, Jaipur.

5. Dixit R.S., (1988), Spatial organization of Market centrres, pioneer Publ. Jaipur.

6. Bhatia A. K., (1996), International Tourism, Fundamentals & Practices, sterling, New Delhi.
7.Khanna K. K. & Gupta V. K,, (1982), Economic and Commercial Geography, Sultan Chand,New
Delhi.
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Note: 60 lectures including tutorial work.

Equivalence
Sr. No Old paper New paper
1 Introduction of Commercial | Commercial Geography- Paper |
Geography- Paper |
2 Globalization and Market Introduction to Marketing Geography-

System - Paper Il

Paper 11




